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ABSTRACT 

Role of mass media in changing public opinion is a universal phenomenon. It can be easy to influence the public 

through mass media in all aspects of life, throughout the world and especially in Pakistan. People in Pakistan are illiterate 

and unaware about issues and media’s positive and negative role in society due to lack of awareness and education. Owner of 

all types of mass media that operating it and providing news, sports, entertainment, information and many other functions 

are used the media for their personal benefit and deal it as a business and influencing the people in their desired directions 

in a negative manner. It is not neglected that media is performing different positive and appreciable role in all sectors of life 

but due to different propaganda’s and negative factors of society, media’s role is not remarkable, suitable and reliable. People 

are not aware about these factors and adopt media as a basic source and take help in decision making, religious guidance, 

politics awareness and many other relevant purposes of daily life. 

The present study was conducted in District Mandi Bahauddin, Punjab, Pakistan. Offices, streets, markets and 

open public places were selected for the selection of sample, by using convenient sampling technique in District Mandi 

Bahauddin. The sample of 120 respondents was taken through convenient sampling. The data were collected by interview 

schedule and it was analyzed by Statistical Package for Social Sciences (SPSS). 

The results explored that Media had both positive and negative role on society. Majority of respondents suggested 

that we should have much more access to Mass Media for performing a better role in all walks of life. There should be 

proper rules and regulations and organized check and balance regularly on all types of media that supervised them and 

restrict the negative aspects and enhance the chances for public and media organization to use media in positive manner. 

Government departments, NGO’s and public should play their role. 
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INTRODUCTION  

Mass media is a basic source of information, news and campaign etc. Recently role of mass media in 

reshaping or changing public opinion is an important issue. Everybody gives his own views regarding Role of mass 

media in changing public opinion but, according to article mass-media-and-its-influence-on-society, its role is 

explaining in following lines that in the last five decades or so, the exponentially with the advance of 

technology. Media has both positive and negative impacts on society in shaping the public opinion of the masses and it 

can form public opinion in different ways, depending of what is the objective just as Pakistani media changed the 
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public opinion against the Taliban in Swat by repeated telecast of a video clip showing whipping of a woman by a Taliban 

and other ways to influence are with polls and trends, especially in political campaigns and the candidates that can pay for 

more TV and media exposure have more influence on public opinion and thus can receive more votes. Mass Media is a key 

element which performs important functions to establish, strengthen and maintain the responsibility and sustainability of 

the governmental authorities. Today, in democratic societies, the media is considered as fourth pillar of estate. It also 

safeguards and protects the rights of the general public. In the present era, the electronic and interactive media plays a key 

role in diffusion of the political activities, political problems and political developments. We must understand how the 

politicians and media are influenced by and dependent on one another. Television has become a significant social 

phenomenon in Pakistan. Though not yet investigated empirically, TV viewing is, generally believed to generate social 

forces of undeniable influence with more than 1.5 million sets in use, and about seven hours of daily transmission. 

Mass Media is known as basic source information, entertainment and many other functions. All types of media are 

very important source of advertisement. Advertising is any form of non-personal presentation of ideas, goods, or services 

by the use of mass communication through advertising media such as print, broadcast, cinema, outdoor, or electronic 

media. The advertising has also successfully changed one of the most effective commercial medium of modern times to 

something that everyone wants a piece of it, performing one of the most important functions in society that is to inform; it 

gives people the power of choice; the power of knowledge that helps them make important decisions every day, (Czinkota, 

2001). 

Media is considered as fourth pillar of the state. It is an important agent of the society, which serves for public by 

providing them basic information on all aspects of a single issue of national and international level. It provides information 

and updates on various issues and happenings. It also gives a direction to public for making up their judgments and 

perceptions. It was impossible to modify public opinion for certain issues through media, and people living in different 

societies were unaware of the happenings of the world and of their concerned societies, but now with the advent of 

technological revolution and development of journalism specifically made it possible to inform general public no matter 

where they are living and to whom they belong. Now the Journalism has become the major element of media to inform 

people living at every echelon of society which help them for making up certain perceptions regarding certain issues and 

media is able to set its schema to produce desired effects within the society or for the people living in that specific society 

(Ayesha, 2011). 

In 1994, Bhabha observed and explained that, the electronic media has a significant role to play for the pledge of 

issues being faced by the Pakistan in the form of political unsteadiness, bad domination, fragile financial system, ethnic 

divisions, and religious activism. Moreover, electronic media also plays vital role to control the birth rate, disharmony 

between the provinces and interior aggression and prejudice within the Pakistani society as well as lack of national 

integration and harmony. The development of media in Pakistan particularly in the domain of electronics represented the 

appearance of the media in the country as the innovative powerhouse together with the inherent restrictions. 

Significance of the Study 

Role of media is very important, interested and burning issue of our society. This is a debating issue among people 

in recent decades. Use of mass media is increasing day by day, and in this situation, to evaluate the role of media, its 

impacts, its future direction, opinion of public regarding its role, its positivity and negativity is very necessary. People 

should aware about role of media, its harmful effects in form of propaganda, its activities under the direction of western 
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and Indian agents are specific significant aspects that should be examined and understand and share with public and 

Government. There are also many other elements in society that disturbing the media and creating complications and 

operate channels as a business. Feudalist, political leaders, capitalist and pressure groups creating hurdles for those who are 

sincerely performing their role for prosperity and well being of society. Therefore, to identify and solve aforesaid issues are 

very compulsory for survival and development of country in actual shape of Iqbal and Quaid’s dream. At last I think that 

study of this topic, findings and suggestions and preventive measures of this study will play vital role in improving the 

audience and viewer’s judgment regarding positive role of media.  

OBJECTIVES  

• To investigate the influence of mass media on people. 

• To find out that in which extent the use of media is essential for people. 

• To investigate the mass media and effects on public opinions. 

METHODOLOGY 

Methodology is the science indicating ways of doing something properly. Methodology deals with the theory of 

study, the description, the explanation, and the justification of methods, not the application of methods themselves. The 

present study was conducted in District Mandi Bahauddin, Punjab Pakistan. The aim of the study was to know the Role of 

Mass Media in changing public opinion. The target population of the present research was Ward No 05 in Tehsil Mandi 

Bahauddin. Researcher was comfortable to study this community because he was more familiar to the language, traditions 

and ways of living of present community. Offices, streets, markets and open public places were selected for the selection of 

sample by using convenient sampling technique. The sample of 120 respondents was taken through convenient sampling. 

The data were collected by interview schedule. It was developed in the light of the objectives of the study and questions 

were asked in local language from the farmers. Simple Percentage The test-statistic to use is as follows:  

 

O = Observed value/frequency 

E = Expected Value/frequency  

∑ = Total sum 

Data Presentation and Analysis 

Table 1: According to the Opinion (in yes) of the Respondents 
                         Whether they Got Shocked Due to Media Programs or Not 

Response Frequency Percentage 
Yes 95 79.2 
No 25 20.8 

Total 120 100 
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In this statement the respondents were asked that whether they got shocked when they saw different type of drama 

serials, movies and programs or not. Table showed that 79.2% respondents replied that they often disturbed and influenced 

due to various revengeful, joyful, entertainment and other serious type scenes. 

Table 2: According to the Opinion of the Respondents, the  
            following was the Main Source for their Decision Making 

Decision, Politics & Media Frequency Percentage 
Media 45 37.5 
Personal Experiences 21 17.5 
Friends views 39 32.5 
Religious Leaders 15 12.5 

Total 120 100 
 

Table explained that 37.5% people were relying on Media for decision about different issues, 17.5% people took 

decisions on the basis of their personal social life experiences. 32.5% people were taking decisions with the help of friend’s 

views and suggestions and 12.5% were taking decisions after the discussion with religious leaders. 

Table 3: The Opinion of the Respondents Regarding Impact of Media 

Influence of Media Frequency Percentage 
Negative 4 3.3 
Positive 10 8.3 
Negative & Positive 106 88.3 

Total 120 100 
 

The table indicated that 3.3% respondents replied that media’s role was totally negative, 8.3% said totally positive 

and a huge portion of population said that media had both impacts negative as well as positive on viewers. 

Table 4: Opinion (in yes) of the Respondents According to Changes Due to Media 

Changes due to Media Frequency Percentage 
Yes 104 86.7 
No 16 13.3 

Total 120 100 
 
Table showed that a major portion of our respondents believed that media had changed our different specific 

practices and activities of routine life as compare to past. 86.7% support this idea and 13.3 were against this idea. 

Table 5: According to the Opinion (in yes) of the Respondents,  
Whether Media is Essential or Not 

Media is essential Frequency Percentage 
Yes 107 89.2 
No 13 10.8 

Total 120 100 
 

This table showed that majority of respondents 89.2% was supporting the idea that use of media was essential for 

people as compare to all of other sources. 10.8% people were against this idea. 

After going through whole study and data analysis, and keeping in view the objectives of the research the 

researcher concluded that Role of media was burning issue of society and people were very interested about the influential 

role of media in recent era. According to collected data, 79% respondents accepted that they were influencing by media 

during watching sensational programs on Mass Media. 38% respondents were taking decision with the help of Media 



A Sociological Study of Mass Media and its Role in Changing Public Opinion                                                           15 

 

www.tjprc.org                                                                                                                                                                         editor@tjprc.org 

regarding their social, political and religious issues. 88% of respondents argued that Media is a major source of awareness. 

87% respondents imagine that Mass Media is playing a vital role as a changing agent. This research had provided pure 

results and gave suitable measures and suggestions to maintain balance among use of media and told preventive measures 

to be secure from negative effects. Results showed that use of media was very common and people depended on media in 

every walk of life. Media had both positive as well as negative role and changing the whole style of life. It was concluded 

that use of media was essential but prevention from negative impact was the responsibility of user. 

CONCLUSIONS 

Methodology is the science indicating ways of doing something properly. Methodology deals with the theory of 

study, the description, the explanation, and the justification of methods, not the application of methods themselves. 

According to collected data, 79% respondents accepted that they were influencing by media during watching sensational 

programs on Mass Media. 38% respondents were taking decision with the help of Media regarding their social, political 

and religious issues. 88% of respondents argued that Media is a major source of awareness. 87% respondents imagine that 

Mass Media is playing a vital role as a changing agent. 
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